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About Airport Express Advertising



JCDecaux Transport has been managing the advertising concession
for Airport Express since its opening in 1998

• Airport Express network comprises 5 stations, linking Hong Kong 
International Airport and AsiaWorld-Expo directly with the heart of the city 

• Only 24-min ride between airport and the city centre, with 12-min train 
interval

• Target profile – upscale and skewed towards frequent travelers, with a 
monthly patronage of 929,000 passenger flow in 2010*

• Wide range advertising formats from PosterAds, FeatureAds to Exhibition 
Ads with creative flexibility

Source: Airport Express Patronage of Jan to Dec 2010 on MTR Corporation website

Introduction



Covers 5 stations

Linking the airport and the city centre of Hong Kong

Route Map



• High concentration of frequent travelers

• Targeted coverage of upscale population

• Extensive advertising formats 

• Captive environment

• Prolonged viewing time

• Close viewing distance

• Strong visual impact

• High flexibility for area domination

• High quality display in premier 

environment

Strengths of Airport Express Advertising



Airport Express Passenger Profile
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Secondary
9%

University 
- Post 

Graduate
27%

College
- not 

University
11%

University 
- Under 
graduate

53%

Tertiary or above:  
91%

*Respondents aged 18 or above were interviewed
Source: Airport Express Advertising Study 2008 (Oct 2008) Conducted by Synovate

Airport Express Passengers are Highly Educated
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PMEB:  73%

PMEB 73%

Student
4%

White Collar 10%

Blue Collar 5%

*PMEB – Professional, Manager, Executive and Business Owners
Source: Airport Express Advertising Study 2008 (Oct 2008) Conducted by Synovate

Retired / Unemployed 
/ Housewife 8%

Airport Express Passengers are Mainly PMEB
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Source: Airport Express Advertising Study 2008 (Oct 2008) Conducted by Synovate

Airport Express Passengers are 
Affluent Group with High Purchasing Power

• Monthly Household Income:
� Mean = HK$129,366
� HK$100,000 or above: 40%

HK$100,000 -

HK$99,999
HK$50,000 -

32%

HK$250,000 or 

27%

above
13%Below 

HK$49,999
28%

• Monthly Personal Income:
� Mean = HK$63,399
� HK$40,000 or above: 53%

Below
HK$20,000

26%

HK$40,000 -
HK$99,999

35%

HK$100,000 
or above

18%

HK$20,000 -
HK$39,999

21%

HK$ 249,999
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Source: Airport Express Advertising Study 2008 (Oct 2008) Conducted by Synovate

Airport Express Passengers are 
Affluent Group with High Purchasing Power

• Purpose of Riding Airport Express*
: 43% for Business Trip
: 30% for Leisure Trip

• Frequency of Business Trips by Air
: 57% for 3 Times or above in the Past 12 Mths
: Average 6.1 Times in the Past 12 Mths

• Frequency of Leisure Trips by Air
: 40% for 3 Times or above in the Past 12 Mths
: Average 2.7 Times in the Past 12 Mths



67% wants to own products advertised in Airport Express

Positive and Receptive about 
Airport Express Advertising

Source: Airport Express Advertising Study 2008 (Oct 2008) Conducted by Synovate



87% said brands advertised in Airport Express are premium

Positive and Receptive about 
Airport Express Advertising

Source: Airport Express Advertising Study 2008 (Oct 2008) Conducted by Synovate



86% said ads in Airport Express are informative

Positive and Receptive about 
Airport Express Advertising

Source: Airport Express Advertising Study 2008 (Oct 2008) Conducted by Synovate



Advertising Formats 
Extensive formats provide infinite creative flexibi lity



There is a range of poster formats to cater for different objectives and 
scale.

1. 4-sheet Light Box (Line by Line Panel)
2. 4 -sheet Light Box (Strategic Package)
3. 12-sheet Light Box (Line by Line Panel)
4. 12-sheet Light Box (Strategic Package)
5. 16 -sheet Trackside Light Box
6. Solus Light Box
7. ITCL Light Box
8. Escalator Crown Bank

• PosterAds strategic dominance provides high reach & strong visual 
impact

• Individual panel / bank / site allows effective location highlight

PosterAds



4-sheet Light Box (Line by Line Panel)
• Highly visible and effective medium – easily attracts the passengers' attention 
• Target passengers in ALL directions



4-sheet Light Box (Strategic Package)
• Eye-catching exposure to upscale passengers
• Strategic domination guarantees effective reach to ALL



12-sheet Light Box (Line by Line Panel)
• Privileged Locations – trackside, among waiting areas, high-traffic intersections 

and passages 
• Station-wide coverage – Direct message delivery



12-sheet Light Box (Strategic Package)
• Average 12-minute train interval – Long viewing time for passengers



16-sheet Trackside Light Box
• Strong visual impact – directly facing waiting passengers, who are mainly  exhibition visitors 
and upscale entertainment seekers



Solus Light Box
• Come in various sizes and at prominent locations
• Highly effective – best for enhancing brand image



ITCI Light Box
• Eye-catching exposure at prominent locations

• Highly effective – best for enhancing brand image



Escalator Crown Bank
• Strong visual impact at close proximity
• Story-telling feature with bank domination 



FeatureAds create high impact and high ad awareness .

1. Platform formats engage passengers while they wait for trains, 
supported by prolonged viewing time .

2. Station Interior formats allow optimal target coverage .

3. Exhibition Sites offer a direct communication platform for advertisers 
and passengers.

4. Train formats provide guaranteed passengers’ attention before they 
board the train, as well as during their 24-minute ride.

5. Station Exterior formats extend advertising impact to passers-by & 
traffic .

FeatureAds



Platform Formats – Platform Screen Door
• Long exposure time – average interval of 12 minutes between trains to receptive audiences



Platform Formats – Trackside Billboard
• Spectacular and giant billboard – Easily attracts attention
• Trackside locations – guarantees maximum exposure to passengers



Platform Formats – Bulkhead Sticker
• Head-on exposure to passengers waiting on the platform 
• Domination execution – enhances visual impact and facilitates brand image  

establishment



Station Interior Formats – Hanging Banner
• Top-of-mind awareness among travelers
• Highly effective in raising brand awareness and image



Station Interior Formats – Pillar Sticker
• Domination with pillar stickers at designated zone – precisely capture the attention of waiting

passengers



Station Interior Formats – Lift Shaft Sticker
• High flexibility in creative presentation – Fulfils various marketing strategies to effectively 
enhance brand image and awareness



Station Interior Formats – Lift Interior Sticker
• Creative communication channel in captive environment guarantees message delivery to 
target audience



Station Interior Formats – Glass Pane Sticker
• Domination  - create overwhelming effect and increase ads attractiveness
• Story-telling feature - ideal for large-scaled campaign for multiple message delivery



Station Interior Formats – Poster on Wall
• High visual impact and top-of-mind awareness among the travelers
• Extensive in size gives strong impression to target audience



Station Interior Formats – Baggage Trolley
• Display messages at close proximity
• Extensive coverage, immediate brand recall and brand awareness with ads on a large 
number of baggage trolleys



Station Interior Formats –
Sticker on Ticketing Machine

• Display messages right in front of passengers – Close proximity with optimum advertising effect

Remarks: Mock-up photo is for reference only.  



Exhibition Site
• Platform for direct interaction between advertisers and passengers 
• Distribution of advertising materials – Sure grab of attention



Standee Ad
• Optimum exposure - Stand among flow of passengers
• Distribution of advertising materials, including leaflets, brochures or catalogs –

A cost-effective tool



Hand Distribution
• Direct interaction between advertisers and passengers
• Distribution of advertising materials, including leaflets, brochures or catalogs by 
specially arranged promoters – Tailor-made advertising solution



Train Formats – Full Train Body
•Effective boost of brand exposure and delivers strong visual impact to 
commuters
•Site of attraction to on-going traffic



Train Formats – Full Train Interior Domination
• Diversified in-train formats
• Creates a stunning 360 �C�C�C�Cworld of images in a captive environment – reinforcing 
the messages throughout the journey



Train Formats – Luggage Rack Sticker
• Message delivery at close proximity



Train Formats – Stickers on Ceiling 
• High flexibility – creative execution to generate impressive campaigns



Train Formats –
Sticker Above Route Map Indicator 
• High visibility – impossible to miss



Train Formats – Train Door Window Sticker
• High visibility
• Guaranteed message delivery with strategic location



Train Formats – Train Door Sticker
• Direct message delivery to passengers as they enter and exit the train



Train Formats – Headrest
• Unique and highly visible – facilitate brand awareness and brand recall
• Effectively communicate the messages to passengers at close proximity during 
the journey



Train Formats – Seat Back Sticker
• Delivery at close proximity – Impossible to miss
• Die-cut creative executive highly raises attractiveness



Train Formats – Saloon Window Sticker
• Special die-cut patterns – high flexibility for creative execution 
• High visibility - Double-sided creative execution



Train Formats – Sticker Above Seats
• Effective message delivery within captive environment
• Special die-cut patterns – High flexibility for creative execution



Train Formats – Facing Seat Sticker
• Vivid die-cut patterns - extended flexibility
• Highly visible in front of seated passengers
• Value-added take-one box - Advertisers can attract travelers by adding a take-one 
box of leaflets or brochures



Train Formats –
Panel Sticker Next to Train Door

• Vivid die-cut patterns strengthened advertising message
• Captive environment enhances message delivery



Train Formats –
Column Sticker Between Saloon Window
• Creative message delivery to passengers at close proximity 
• Value-added take-one box - Advertisers can attract travelers by adding a take-one 
box of leaflets or brochures



Station Exterior Formats –
Giant Glass Pane Sticker

• Facing the high-traffic IFC Mall, Four Seasons Hotel and taxi departure area –
Strengthen brand image
• On-target exposure to frequent travelers and high-end consumers



Station Exterior Formats –
Lamppost  Banner

• Effectively showcase brand image 
• Easily attract the attention of frequent travelers and upscale shoppers



Station Exterior Formats –
Hotel Shuttle Bus Rear Sticker

• Highly visible during daily commuting trip around the city
•Target a diversified audience including business travelers, tourists, shoppers and
entertainment seekers
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JCDecaux Group
Worldwide Outdoor Experts



Leader in Outdoor Advertising

JCDecaux No.1:
� Worldwide in transport advertising:

over 300 transport contracts in metros,
buses, trains and tramways .

� Worldwide in airport advertising: 
184 concessions in 18 countries.

� Worldwide in street furniture advertising.

� European billboard advertising

� Outdoor advertising in Asia-Pacific.

� Self-service bicycles.

JCDecaux
reaches an estimated

308 million
people worldwide
every day.

The Group has operations 

in 55 countries with a 

presence in 3,542 cities.

Data updated as of Mar 2011



No.1 in Asia Pacific

Strong regional presence in the most 
dynamic markets:

� Australia
� China*
� India
� Japan
� Korea
� Malaysia
� Singapore
� Thailand

* includes Hong-Kong & Macao

Strong regional presence in the most 
dynamic markets:

� Australia
� China*
� India
� Japan
� Korea
� Malaysia
� Singapore
� Thailand

* includes Hong-Kong & Macao



JCDecaux China owns an 
extensive Outdoor 
advertising network: 

� 35 cities in Greater 
China

� 210,500 advertising 
panels 

� Variety of media formats 
to design effective 
advertising campaigns:

Market Leader in China
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Data updated as of Feb 2011



Don’t miss this Great Advertising Opportunity
to get your Targeted Advertising Site.

Take Action Now!

Please contact our sales team at 
(852) 2111 0111 or email us at 

info@jcdecaux.com.hk


