
MTR Advertising  
Innovative Panel Sales Kit 

* MTR System here refers to Kwun Tong Line, Tsuen Wan Line, Island Line, Tung Chung Line, Tseung Kwan O Line and Disneyland Resort Line

As of 5 May 2011
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An innovative advertising approach that combines An innovative advertising approach that combines 

audience engagementaudience engagement & & unparalleled ad visibilityunparalleled ad visibility

The Innovative PanelThe Innovative Panel
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Campaign Showcase
– The Body Shop®

Innovative Panel with Card & Sampling Dispenser
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Campaign Showcase
– iSQUARE

Innovative Panel with Card Dispenser
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Campaign Showcase
– LeSportsac

Innovative Panel with Product Showcase & Card Dispe nser
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Campaign Showcase
– Glycel

Innovative Panel with Card & Sampling Dispenser
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The Innovative Concept

Opinionator
Card 

Dispenser
Product 

Showcase
Sampling
Dispenser

A multi-functional panel to get standout and engage audiences from 
simple poster-on-wall to multi-dispenser functions. The Innovative 
Panel is equipped with the power to continually draw the attention of 
audiences. 

Showcase your product and engage your audience 
with the three interactive functions*

* Booking of the three interactive functions is subject to availability and final confirmation by JCDecaux Pearl & Dean Ltd.
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Innovative Panel – Product Showcase

The Product Showcase delivers high impact of viewing potential. It is id eal for 
new product launch as it can give the consumers a c lose-up of how the product 
looks, thereby building up the product image.

Mock-up photo for reference only
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Product 
Showcase

The Card Dispenser is a direct way of tapping the public’s power of co nsumption. 
By giving away either coupons or leaflets, you can get your message across 
creatively in no time!

Mock-up photo for reference only

Innovative Panel –
Card Dispenser & Product Showcase
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Product
Showcase

Mock-up photo for reference only

The Opinionator enables public to cast votes or opinion on a design ated topic by 
simply hitting the pads. As the LED continues to di splay the records, your 
campaign also becomes the talk of the town.

Innovative Panel –
Opinionator & Product Showcase
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Product Showcase

Mock-up photo for reference only

The Sampling Dispenser is an effective way of promoting new product by get ting 
it directly into the hands of the consumers and at the same time creating noise in 
the market.

Innovative Panel –
Sampling Dispenser & Product Showcase
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The Innovative Panel is designed to…

� achieve unique interaction between the audience and your 
products at the tailor-made communication zone.

� establish the image for your new products with the cutting-edge
outdoor solution.

� reinforce brand Image through enabling distribution of free 
premiums and interaction with target customers. 

� generate maximum visual impact by providing a combination of 
creative advertising opportunities.

� make your brand stand out with strong domination effect and high 
impact format which is ideal for building brand identity.

� capture maximum attention of potential clients via the top 3 MTR 
stations with the highest passenger traffic .
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Location Map – Tsim Sha Tsui

Traffic to Kowloon Park & Cameron Street ��� �

��� � Traffic to East Tsim Sha Tsui & the Waterfront  

Innovative Panel

Strategic Target: Tourists from around the globe
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Location Map – Causeway Bay

��� � Traffic to SOGO, Jardine’s
Crescent & Victoria Park

Traffic from Jardine’s

Crescent ��� �

Innovative Panel

Strategic Target: High-end Shoppers & Wine-and-Dine  Lovers
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Location Map – Mong Kok

��� � Traffic to Bank Centre & 
Langham Place 

Traffic from Langham Place ��� �

Strategic Target: The Hip & Young Generation

Innovative Panel

��� � Traffic to Bank Centre & 
Langham Place 

Traffic from Langham Place ��� �
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Innovative Panel Sales Package

Innovative Panel with Extension in one of the below  stations:

Tsim Sha Tsui near Exit R to iSQUARE
Causeway Bay near Exit F to Jardine’s Crescent
Mong Kok near Exit E to Bank Centre 

Remarks:

* Minimum booking period: 2 weeks 
- Size of Innovative Panel: 2990mm x 1500mm; size of extension varies depending on site specification
- Please refer to Notes to Advertisers for additional loading costs 



17

Notes to Advertisers
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(i) Product Showcase

� Size : approx 670mm(W) X 1490mm(H) X 210mm(D) 

� Equipped with: 3 spotlights and max. 4 layers of built-in glass shelf

Remark: 

(1) The content of the Showcase is to be confirmed and approved by JCDecaux Pearl & Dean Ltd..
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(ii) Card Dispenser

� Fixed card size: 85mm(L) x 54mm(W) ; Capacity: Max 300 pc (1)

� Paper thickness: at least 320 gsm

� Refill of card is only allowed during NTH (2)

� Timer can be set to control dispensing in specific timeslots, provided that the same setting is applied throughout the campaign period. If dispensing is 
only available for specific hours in a day, a clear instruction of the time available must be shown on the artwork. For any special request on timer setting 
is subject to additional charge. (3)

� To avoid over-dispensing, the dispenser is set to be invalid for 5 seconds after each press.

� A blue LED light is pre-set to indicate system on. When the card is out of stock, the blue LED light will be turned off while the nearby panel will light up 
to display the message “Out of Stock”

� Advertisers must print an instruction message on the creative to – (3)

- inform passers-by of the dispensing schedule

- explain the above indication by the LED light and the nearby panel.

- remind passers-by that the card is retrieved on a first-come, first-served basis.

Press and get the card

Photo for reference only
Remarks:
(1) Samples of cards are required to be submitted for testing at least 5 working days prior to the campaign launch date. Should the card size 

and/or thickness fail to meet the above stated standard, the cards will not be accepted for dispense and will be returned upon delivery.
(2) NTH refers to Non Traffic Hour
(3) Technical arrangement and logistics to be confirmed and approved by JCDecaux Pearl & Dean Ltd.
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(iii) Opinionator

� The LED panel is capable of displaying 4 numeric digits in red colour with a display 

area of approx. 365mm x 122mm. 

� When 1 of the 2 panels reaches 9999, the next count will automatically reset the record 
for both panels to zero.

� To avoid over-voting, the opinionator is set to be invalid for 5 seconds after each press. 

� The votes will be accumulated throughout the campaign period.

Remarks:
(1) The counters of the opinionator does not allow technical adjustment before and during the campaign period. 
(2) Log file will NOT be recorded by the system.
(3) Technical arrangement & logistics to be confirmed and approved by JCDecaux Pearl & Dean Ltd.

Press and see your vote appear on the display panel

Photo for reference only
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(iv) Sampling Dispenser

� The sample must be packed in a paper box with a fixed size of approx 110mm(D) x 100mm(W) x 15mm (H) (1)

� Maximum capacity of the dispenser: 104 boxes

� Maximum weight of sample: approx. 120g / box

� Paper thickness of sampling box: at least 320gsm

� Refill of sample is only allowed during NTH (2)

� Timer can be set to control dispensing in specific timeslots, provided that the same setting is applied throughout the campaign period. If dispensing is 
only available for specific hours in a day, a clear instruction of the time available must be shown on the artwork. For any special request on timer setting 
is subject to additional charge. (3)

� To avoid over-dispensing, the dispenser is set to be invalid for 5 seconds after each press.

� A blue LED light is pre-set to indicate system on. When the sample is out of stock, the blue LED light will be turned off while the nearby panel will light 
up to display the message “Out of Stock”

� Advertisers must print an instruction message on the creative to – (3)

- inform passers-by of the dispensing schedule 

- explain the above indication by the LED light and the nearby panel.

- remind passers-by that the sample is retrieved on a first-come, first-served basis

Press and get the sample

Remarks:
(1) Samples of boxes are required to be submitted for testing at least 5 working days prior to the campaign launch date. Should the box size 

and/or thickness and/or weight fail to meet the above stated standard, the boxes will not be accepted for dispense and will be returned upon 
delivery.

(2) NTH refers to Non Traffic Hour
(3) Technical arrangement and logistics to be confirmed and approved by JCDecaux Pearl & Dean Ltd.

Photo for reference only
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(v) Loading Cost

$45,000 / site^ Provision of special aluminum cover8

$24,000 / 7000 units
# Card Dispenser: double-side printed card
Fixed 85mm(L) x 54mm(H)2

$32,000 / TST (approx. 3m in width)
$32,000 / MOK (approx. 3m in width) 

$20,000 / CAB (approx. 0.7m in width)

$16,000 / 1 site 
$23,000 / 2 sites
$28,000 / 3 sites

Upon special requests

Upon special request

$14,000 / 2400 units

$22,000 / site

Cost (HK$)

Floor Vision (Approx 6m in length)7

* Showcase: product replacement5

POW (approx. 6m/W x 3m/H) with replacement of 
appropriate aluminum cover – available covers in stock:

� POW only x 3 nos
� Sampling only x 3 nos
� Card dispenser only x 3 nos
� Opinionator only x 3 nos
� Card + Sampling simultaneously x 2 nos

1

Refill of dispensing items (card / sample) over 21 nights 6

4

3

Item

* Opinionator: reset of LED counter (first time)

# Sample Dispenser: printed paper box with packing
Fixed 100mm(W) X 110mm(D) X 15mm(H) 

Loading Cost

Remarks:
Items 1, 4, 6 and 8 to be provided by JCDecaux. 
# Capacity: max. 104 pcs for sampling and max. 300 pcs for card dispenser. 
* Any special requirements will be quoted upon requests.
^ Production lead-time: at least 4 weeks.
The above costs are subject to change without prior notice. 
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Remarks

1. The above package rate includes 15 % agency commission.

2. The above package rate is exclusive of production cost. 
3. The layout and mock-up photos in this presentation are initial concepts for reference 

only. Actual executions and formats are subject to final confirmation with technical and 
operational approval by JCDecaux Pearl & Dean Ltd.

4. Advertisers can choose to use the creative provided by JCDecaux Pearl & Dean Ltd. 
and the relevant cost is to be quoted separately upon confirmation of entitlements and 
format combination. 

5. Booking is accepted on a first-come, first-served basis.

6. Creative design, artwork and logistics are subject to the final approval by JCDecaux 
Pearl & Dean Ltd.

7. Master contract discounts will not apply to the above package. However, spending will 
be counted towards Master Commitments.

8. All Terms & Conditions listed in MTR* Advertising PosterAds & FeatureAds Rate Card 
No. 32 are applicable.
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Don’t miss this opportunity to WOW your 
target audience!

Contact us for more details

Tel: (852) 2111 0111   |   Email: info@jcdecaux.com.hk


