
Outstanding MTR* Advertising Campaigns –
September 2008

JCDecaux Transport

*Remarks: MTR System including Kwun Tong Line, Tsuen Wan Line, Island Line, Tung Chung Line, Tseung Kwan O Line and Disneyland Resort Line
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MTR* Advertising offers high creative flexibility w ith a 
diversity of formats, opening up unlimited possibil ities 
for innovative, interactive and effective advertisi ng 
campaigns.

We are pleased to share with you some of the 
outstanding campaigns in MTR* in September 2008. 
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Motorola A1600

Advertiser: Motorola Asia Pacific Ltd
Creative: Ogilvy & Mather Advertising
Media: MindShare
Campaign Period: 03 -23 Sep 2008
Format: Poster On Wall, Solus Wall + Staircase + “support” handrail – pointer + 5 x Train Door Window stickers 
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Standard Chartered Bank – Click a Count 

Advertiser: Standard Chartered Bank
Creative: TBWA
Media: phd
Campaign Period:  03 - 30 Sep 2008
Format: Digital Escalator Crown Bank with Poster Extension
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MaDame

Advertiser: BPI - Jean Paul Gaultier Perfume
Creative:  Beaute Prestige International
Media: MPG
Campaign Period: 03 – 30 Sep 2008
Format: Plasma Ring Zone Domination with Extension around Plasma Ring, Pillars, Poster On Wall, Ticket Machine Top Card, 
Sticker on Ticket Machine Back
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UA Debt Consolidation Loan

Advertiser: UA Finance
Creative: Case International Ltd 
Media: Optimedia
Campaign Period: 04 - 24 Sep 2008
Format: Digital Escalator Crown Bank with Poster Extension
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Sony – Walkman Branding 

Advertiser: Sony Corporation of HK Ltd
Creative: Euro RSCG Hong Kong
Media: Mediaedge:cia
Campaign Period: 17 Sep -10 Oct 2008
Format: Plasma Ring Zone Domination with Extension around Plasma Ring and Pillars

Passengers are encouraged to 
plug in their headphones to try 

the MP3 player’s quality

Product Showcase of 
different colors and 

models of MP3 players
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Be the next outstanding one!

Call our sales team for enquiries on 
2111 01112111 0111.


