














1 - Eunice Ng, Marketing Manager, Marlboro
Division, V.F.G. Hong Kong Ltd

Advertiser: Marlboro Classics

Display Period: From 2006 to 2008

“The highly visible light boxes as one of our key media channels
effectively displayed our brand and products to the affluent
individuals around the world.” - Eunice Ng, Marketing Manager,
Marlboro Classics Division, V.F.G. Hong Kong Ltd
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Advertiser: CRYSTALLIZED(TM) - Swarovski Elements

Display Period: From June to August 2008

“The giant wall banner and special light box located near the
entrances successfully promoted our brand to global buyers and
also drew them towards our exhibition booth.” - CRYSTALLIZED(TM) -
Swarovski Elements





