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The Giant in Pair – MTR and JCDecaux Officiate the Digital Panel Network 

at the Best of the Best Awards Ceremony 2008 

 

A manifesto of the Chinese saying “good things come in pair” as the Digital 

Panel Network was launched by MTR Corporation Limited and the outdoor 

media agency, JCDecaux Digital Vision at the Best of The Best Awards 

Ceremony 2008 yesterday (16 March 2009).  Proactively identified the 

boundless possibilities Digital Panel Network offers, four advertisers won the 

honour to be the early adopters of this new product, namely L’Oreal Hong 

Kong, Package Tours, Panasonic and UPS Hong Kong. 

 

Like a silent giant comes in pair, the Digital Panel Network creates incredible 

impact to both passengers and passers-by with its twin display of high 

definition screens, technologically enhancing advertising effectiveness. 

 

“The Digital Panel Network is the latest of our many contributions to the 

outdoor advertising industry,” said Ms. Amy Chan, Deputy Managing Director 

of JCDecaux Transport, MTR Advertising. She remarked that the creative 

flexibility implied by this newest commodity offers new definition for the 

demonstration of innovative concepts, just like the magic wand that transforms 

designers’ ideas into reality. 

 

The pair of 65-inch high definition Plasma panels is capable of showing a 

variety of animation or visuals on rotating loops. The product can also display 

designated advertisements in specific time segments to reach target 

audiences. A total of 60 pairs of digital panel will be installed in 10 

high traffic MTR* stations in phases, with 30 pairs to be launching on 17 March 

while the rest coming out in May. 

 

Ms. Stella Kwan, Senior Manager - Media & Business Development of MTR 



Corporation Limited, commented the distinctive feature of the Digital Panel 

Network highlighting the dynamism and multi-visual impact reaching to all 

walks of life throughout the MTR system.  

 

Despite a difficult economic climate, advertisers still believe that innovation 

and fresh new ideas are key to increasing brand equity and securing a  

market share. 

 

Ms. Janet He, Group Brand Manager of the L’Oreal Hong Kong, was attracted 

to the Digital Panel Network by its image-flow feature which comprehensively 

illustrates the effectiveness of their products. In addition, the high definition 

panels echo with the company’s modern image. “We are delighted to find a 

new and innovative format with enhanced communication capacity which 

synchronizes with our product innovation and can display our dynamic product 

concept in more layers,” said Ms. He.   

 

The same view was also shared by Shun Hing Electronic Trading Co. Ltd., sole 

agent of Panasonic brand products in Hong Kong and Macau.  “We believe 

the Digital Panel Network can strengthen our brand image as the forerunner in 

technology. It is the right and effective media to promote our digital products 

with its high image quality.” The company’s Advertising Manager, Marketing 

Communications Division, Mr. Thomas Wong commented. “It is a crucial tool of 

our marketing campaign.” 

 

The strategic locations of the Digital Panel Network appealed to UPS. Mr. 

Kenny Sin, Marketing Manager of UPS Hong Kong, remarked that the Digital 

Panel Network “shares with UPS the same vision in providing innovative 

customer solutions. Its animation allows our storyboard to bring across the 

advertising message more easily and clearly, and the network coverage at 

high traffic locations will enhance our brand exposure.”  

 

Mr. C. N. Yuen, Business Development Manager of Package Tours, was 

particularly impressed by the flexible presentation schedule of the Digital Panel 

Network. “This format allows timely arrangements of our promotion of different 

tours and packages to be broadcast at various time of the day, marketing the 

best travel destinations to our target audience.” Mr. Yuen explained. “Its 

image-flow feature is a significant medium for the travel industry to showcase 

the exoticism in different parts of the world.” 



 

It is certain that this year will be very challenging; JCDecaux Digital Vision 

believes that outdoor digital advertising will afford better flexibility and deliver 

high creativity, helping advertisers to achieve brand differentiation during a 

tough environment.   

 

MTR Station Location Total No. of 

pairs 

Admiralty Concourse / Upper & Lower Platform 8 

Causeway Bay Sogo Concourse / Upper Platform / 

South Time Square Concourse 3rd & 

5th basement / West Concourse 

9 

Central Transfer Concourse / Worldwide 

House Concourse 
8 

Wan Chai Concourse / Upper & Lower Platform 5 

Tai Koo Concourse 4 

Mong Kok Concourse (near Entrance A & E) 4 

Prince Edward Concourse 4 

Kowloon Tong Concourse / Entrance C (Festival 

Walk) 
5 

Kwun Tong Concourse (near Entrance A & D) 7 

Tsim Sha Tsui Concourse (near Entrance A & C) 6 

 

- End – 
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(From left to Right) Mr. Daniel Mak, Operation Manager of Package Tours (H.K.) Ltd., Ms. Christina Chak, 

Creative Director of Shun Hing Advertising Co., Ltd., Ms. Jeny Yeung, General Manager - Marketing & 

Station Commercial of MTR Corporation Limited, Mr. Stephen Wong, CEO of JCDecaux Greater China, 

Ms. Stella Kwan, Senior Manager - Media & Business Development of MTR Corporation Limited, Ms. 

Amy Chan, Deputy Managing Director of JCDecaux Transport and Ms. Melanie Lo, Leader, Hong Kong 

of Mindshare Hong Kong Limited, the media agency of L'Oréal officiated at the launching ceremony of 

the Digital Panel Network. 

 

 
L’Oréal aims to create consumers’ excitement on the new product via this new and 

innovative medium .(Mong Kok MTR Station) 

 

 

 

The flexible presentation scheduling enables Package Tours to promote the various hot 

spots.( Admiralty MTR Station) 

 



 
With the 65” HD Plasma Panel in pairs, it enables the high image quality of Panasonic’s 

digital products vividly displayed.( Tsim Sha Tsui MTR Station) 

 

 

 
UPS promotes its UPS Worldwide Time Definite Delivery Services – customers can decide 

which date the parcel be delivered and they can expect it be delivered on time. ( Admiralty 

MTR Station) 
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