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Advertiser Brand	 :	 DAVID YURMAN
Format	 :	 Digital Duty Free Network, Lightbox on Glass Balustrade and Secondary Icon

Advertiser Brand	 :	 CLINQUE
Format	 :	 Exhibition Site

Advertiser Brand	 :	 LANCÔME
Format	 :	� Column Lightbox, Lightbox on Glass Balustrade, Secondary Icon

Outstanding Campaigns in Duty Free
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Advertiser Brand	 :	 DAKS
Format	 :	 Digital Duty Free Network, Lightbox on Glass Balustrade and Secondary Icon

Advertiser Brand	 :	 Links of London
Format	 :	 Digital Duty Free Network

Advertiser Brand	 :	 Chow Tai Fook
Format	 :	 Digital Duty Free Network and Column Lightbox

Outstanding Campaigns in Duty Free
ç

	� '80% of the airport users agree the advertisements at HKIA are impactful

ç

	� In particular, Transit/Transfer Passengers (85%) and Airside Departing Passengers (83%) 

find the advertising at HKIA very or somewhat impactful 

ç

	� Most of the airport users (82%) feel the advertising at HKIA have enhanced the overall 

ambience of the Terminal Building. The Chinese from Mainland and Taiwan (90%) show 

a particularly positive attitude in this aspect
Source: Advertising Effectiveness Research at HKIA 2007

Do you Know?
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